






PENGARUH GREEN MARKETING DAN CUSTOMER EXPERIENCE 
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Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh green 
marketing dan customer experience terhadap brand image serta dampaknya pada 
loyalitas konsumen Starbucks Coffee di Kota Pontianak. Penelitian dilakukan di Kota 
Pontianak dengan ukuran sampel yang digunakan sebesar 70 responden menggunakan 
metode judgemental sampling. Pengumpulan data diperoleh dari hasil penyebaran 
kuisioner dengan menggunakan skala Likert yang digunakan untuk mengukur 13 
indikator. Teknik analisis penelitian ini menggunakan analisis jalur, dengan uji asumsi 
klasik. Hasil penelitian menunjukkan bahwa green marketing dan customer experience 
secara positif dan signifikan mempengaruhi brand image. Green marketing dan 
customer experience secara positif dan signifikan mempengaruhi loyalitas konsumen 
serta brand image secara positif dan signifikan mempengaruhi loyalitas konsumen. 
Green marketing memiliki pengaruh langsung yang paling besar terhadap brand image 
dan pengaruh tidak langsung terhadap loyalitas konsumen. Hal ini mengindikasikan 
bahwa green marketing mengambil peranan penting dalam menciptakan citra merek 




















THE EFFECT OF GREEN MARKETING AND CUSTOMER EXPERIENCE ON 
BRAND IMAGE AND ITS IMPACT ON CONSUMER LOYALTY (STUDY ON 











This study aims to examine and analyze the influence of green marketing and 
customer experience on brand image and its impact on Starbucks Coffee consumer 
loyalty in Pontianak City. The study was conducted in Pontianak City with a sample 
size of 70 respondents using judgmental sampling method. Data collection was 
obtained from the results of questionnaires using a Likert scale which was used to 
measure 13 indicators. The analysis technique of this study uses path analysis, with the 
classical assumption test. The results show that green marketing and customer 
experience positively and significantly affect the brand image. Green marketing and 
customer experience positively and significantly affect consumer and brand loyalty the 
image positively and significantly affects consumer loyalty. Green marketing has the 
greatest direct influence on brand image and indirect influence on consumer loyalty. 
This indicates that green marketing takes an important role in creating the Starbucks 
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